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Nielsen
BookData
services for
publishers
Nielsen BookData helps English-language publishers to reach book
buyers worldwide by providing your book information (print and
digital) to your prospective clients.
Thousands of booksellers, libraries and other data users rely on
our products and services. Nielsen provides sophisticated search
functionality and enriched data allowing those searching for titles
to find what they want easily. We provide your customers with the
services to order these books and for you to receive those orders
efficiently. Nielsen Book also provides market-leading services to
analyse your print book sales providing invaluable market research.
We also run the ISBN and SAN Agencies in the UK and Ireland and
the ISTC Agency.
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Nielsen Book
Services For
Publishers
You can list your titles on the Nielsen Book database and gain access
to thousands of customers worldwide. We license the title records
via a range of Nielsen BookData services to all major retailers in the
UK, Ireland and worldwide, including Amazon and Waterstones plus
wholesalers, library suppliers and libraries so that your books are
made available to the key buyers in over 100 countries.
We provide prospective purchasers of your titles with timely, accurate
data and ensure that up-to-date price and availability information is
widely available to your customers, no matter their location or size.

Nielsen
BookData
Enhanced
Service
Our research shows that publishers providing enriched metadata
for their title records will increase their sales. Our research shows
that up to 55% of a book’s sales could depend on having all the key
enhanced metadata elements. The benefits of supplying Nielsen with
rich content, is self-evident and by doing so you ensure thousands
of book buyers worldwide can purchase your books. Subscribing to
our Nielsen BookData Enhanced Service allows you to add these rich
data elements to your records to ensure that your customers make
informed purchasing decisions based on the quality of your books
and the information you provide.

Copyright © 2016 The Nielsen Company
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The effect of enhanced metadata on offline and online sales
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Ensuring that all four key enhanced metadata elements (long and
short descriptions, reviews and author biography) are present on your
product records can help average sales increase, in comparison to
records where none of the elements are present.

To receive a copy of the Nielsen White Paper: The Link Between
Metadata and Sales, please email: marketing.book@nielsen.com
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Nielsen
BookData Online
The definitive search, selection and sales ranking service for publishers
Nielsen BookData Online is our market leading service used by
thousands of your customers worldwide, and is also available to you so
that you can see how your title records are presented to your customers.

One of the many benefits of Nielsen BookData
Online is that it shows the Nielsen BookScan
sales position of a title. This is always of
interest especially when comparing editions
of out-of-copyright titles. It is far from
the case that the cheapest is always at the
top. This is another great feature of Nielsen
BookData Online that enables better, more
informed publishing decisions to be taken.
John Seaton, Head of Backlist &
Inventory, Canongate Books

Publishers subscribing to our Nielsen BookData Enhanced Service can
subscribe to Nielsen BookData Online at a special rate:
•

Check bibliographic data, up to 12 months prior to publication

•

Check if competitors’ out-of-copyright editions are in print

•

Check pricing of competitors’ editions

•

Use Nielsen BookScan sales ranking to see which titles are
performing best

Copyright © 2016
2013 The Nielsen Company
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Nielsen
BookData Web
Services for
Publishers
As a publisher, you may need to populate or update your own website
or database with high quality, consistent and content rich data
and doing this yourself can be time-consuming and costly. A more
effective option is to use the Nielsen BookData service to provide you
with an updated feed of your own data in a format and frequency of
your choosing. Nielsen already provides a number of publishers with
raw data in this way, Penguin Random House, Hachette, Berlitz and
Yale University Press.

Nielsen
BookData
MARC Records

No other service can
offer the depth of
information, market
coverage, flexibilit y of
supply or qualit y
of support.
•

All title records adhere to
international standards

•

Jacket images – choice of size

•

Book reviews, descriptions,
author biogs

•

Multiple subject classifications

Did you know Nielsen is also able to provide all your product data in
a MARC format? If you have a requirement to supply MARC records
to your customers; then Nielsen can provide a cost-effective and high
quality feed of tailored data in either MARC21 or UKMARC. We have
a number of publisher clients, both academic and trade, who have
used Nielsen to convert their own catalogue data into MARC records
for onward supply or for use on websites. Understanding, developing
and maintaining MARC records for your titles can be confusing and
expensive. However, using the expertise of Nielsen’s editorial and
classification teams, along with our extensive knowledge of the library
market, will provide you with high quality MARC records for your titles
at an affordable price.
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•

MARC data meeting library cataloguing standards

•

For your library customers

•

For your e-book platform

Nielsen-Services for publishers

The supply of accurate information into Nielsen
is extremely important in ensuring accurate MARC
records. This is a great service and we are delighted
to be working with the Nielsen team. The company
provides extremely good technical support and
documentation and the integration of the data into
our system couldn’t have been easier.

Copyright © 2016 The Nielsen Company
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NEW PUBLISHER INTRODUCTORY GUIDE
New Publisher in the UK and IRELAND

OVERSEAS PUBLISHERS

Purchase a publisher prefix and an ISBN allocation from the
Nielsen ISBN Agency.
Visit www.isbn.nielsenbook.co.uk
for prices and to download an application form.

If you are based outside the UK and IRELAND
and have already purchased your ISBNs from the
appropriate agency you can provide your contact
and publisher prefix details to our Trade Data
Department who will verify them and add to the
Nielsen Database.
Email: tradedata.book@nielsen.com

First title registered on Nielsen database by the Nielsen ISBN Agency for UK and Ireland

Subsequent titles submitted by the
publisher to the Nielsen database.
Choice of two options:
1. Nielsen Title Editor
www.nielsentitleeditor.com/titleeditor/
2. Nielsen Title Information
Form-downloadable from www.
nielsenbookdata.co.uk/controller.
php?page=88, complete and then email
to: newtitles.book@nielsen.com

Supply a jacket/cover image
Nielsen will display a jacket/cover
image free of charge.
Email your image to:
images.book@nielsen.com

Receive book orders by
email notification
If you self-distribute, it is essential
that you supply an email address
to Nielsen BookNet TeleOrdering
so we can send your book orders
electronically.

Image specification available to
download from our website:
www.nielsenbookdata.co.uk/
controller.php?page=88

Contact
help.book@nielsen.com

There are two ways to list your titles on the Nielsen database:
Free listing service
Information about your title will be listed free of charge on the Nielsen database. It must however meet the BIC
Basic Standard. These are industry standards and are available to view at www.bic.org.uk
Nielsen BookData Enhanced Service (optional)
For more information about this subscription service see below.
Nielsen database
Information about your title will be held and maintained on the Nielsen database.
Updating the information we hold on your titles
It is very important that you keep us up-to-date with any changes relating to your titles, for e.g. price, availablity
and distribution information. You can do this in one of two ways:
1. Nielsen Title Editor - online editing tool for all changes inlcuding price and availablity:
www.nielsentitleeditor.com/titleeditor/
2. Trade Data Department - for distribution changes: tradedata.book@nielsen.com
What we do with your title information
This information is disseminated via our information services to over 3,500 customers worldwide.
Nielsen BookData Enhanced Service
You can choose to enhance your title information with descriptions, tables of content, author biographies and reviews.
This service is subject to a subscription charge. For more information email: publisher.services.book@nielsen.com
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To receive more information or to discuss your requirements with our
sales team, please contact:
Clive Herbert, Head of Publisher Services
Tel: +44 (0)1483 712 299
Mobile: +44 (0)7714 293 765
Email: Clive.Herbert@nielsen.com
Liz Pilgrim, New Sales & Subscription Manager
Tel: +44 (0)1483 712 287
Email: Elizabeth.Pilgrim@nielsen.com
Lucy Huddlestone, Publisher Account Manager
Tel: +44 (0)1483 712 276
Email: Lucy Huddlestone@nielsen.com
Kirstie Wainwright, Publisher Account Manager
Tel: +44 (0)1483 712 286
Email: Kirstie.Wainwright@nielsen.com
Tel: +44 (0)1483 712 200
Email: publisher.services.book@nielsen.com
www.nielsenbookdata.co.uk
Publisher Help Desk:
Tel: +44 (0)1483 712 450
Email: Pubhelp.book@nielsen.com

Trade Data Department
Email: tradedata.book@nielsen.com
Useful Contacts:
Independent Publishers Guild (IPG)
www.ipg.uk.com
Book Industry Communication (BIC)
www.bic.org.uk
Publishers Association (PA)
www.publishers.org.uk

Copyright © 2016 The Nielsen Company
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Nielsen has offices and a network of agents around the world.
How to contact us:
Nielsen Book UK & International
3rd Floor
Midas House
62 Goldsworth Road
Woking
Surrey GU21 6LQ

US
Nielsen Book Services
85 Broad Street
New York, NY 10004
t: +1 646 654 5396
w: www.nielsen.com

ISBN, SAN, ISTC Registration Agencies
t: +44 (0)1483 712 215
f: +44 (0)1483 712 214
e: isbn.agency@nielsen.com
e: san.agency@nielsen.com
e: istc.agency@nielsen.com
w: www.isbn.nielsenbook.co.uk
w: www.san.nielsenbook.co.uk
w: www.istc.nielsenbook.co.uk

Australia
Nielsen Book
The Nielsen Centre
11 Talavera Road
Macquarie Park NSW 2113
Australia
t: +61 2 8873 7450
f: +61 2 8873 7217
e: info@nielsenbookdata.com.au
w: www.nielsenbookdata.com.au
e: info@nielsenbookscan.com.au
w: www.nielsenbookscan.com.au

Nielsen Book Discovery & Commerce
Services
t: +44 (0)1483 712 200
f: +44 (0)1483 712 201
e: sales.bookdata@nielsen.com
e: sales.booknet@nielsen.com
e: newtitles.book@nielsen.com
e: pubhelp.book@nielsen.com
w: www.nielsenbookdata.co.uk
w: www.nielsenbooknet.co.uk
Nielsen Technical Help Desk:
t: +44 (0)1483 712 260
e: help.book@nielsen.com
Nielsen Book Research Services
t: +44 (0)1483 712 222
f: +44 (0)1483 712 201
e: salesbookresearch@nielsen.com
w: www.nielsenbookscan.co.uk

Nielsen ISTC Agency
e: istc@nielsenbookdata.co.nz
New Zealand
Nielsen Book &
ISTC Agency
Level 3, Nielsen Building
129 Hurstmere Road, Takapuna
Auckland 0622
New Zealand
t: 0800 447 029
e: info@nielsenbookdata.co.nz
e: istc@nielsenbookdata.co.nz
w: www.nielsenbookdata.co.nz
w: www.nielsenbookscan.co.nz

Asia Pacific
Nielsen Book
e: info@nielsenbookdata.biz
w: www.nielsenbookdata.biz
South Africa
Nielsen Book
SAPnet is our exclusive distributor in
South Africa
98 Beach Road, 1st Floor
Metropole Plaza, Strand
Western Cape
RSA
t: +27 21 853 3564
f: +27 21 853 3479
e: data@sapnet.co.za
w: www.sapnet.co.za
India
Nielsen Book
7th Floor, 404-405,
Ilab Info Technology Centre,
Near Country Inns and Suites,
Udyog Vihar, Phase III, Gurgaon,
Haryana - 122016
India
t: +91 (0)12 4662 9600
e: Vikrant.Mathur@nielsen.com
w: www.nielsenbookscan.co.uk

Copyright © 2016 Nielsen Book Services Limited Nielsen and the
Nielsen logo are trademarks for Nielsen Holdings N.V. (NYSE: NLSN)
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About Nielsen
Nielsen Holdings plc (NYSE: NLSN) is a global performance
management company that provides a comprehensive understanding
of what consumers watch and buy. Nielsen’s Watch segment provides
media and advertising clients with Total Audience measurement
services for all devices on which content - video, audio and text is consumed. The Buy segment offers consumer packaged goods
manufacturers and retailers the industry’s only global view of retail
performance measurement. By integrating information from its Watch
and Buy segments and other data sources, Nielsen also provides its
clients with analytics that help improve performance. Nielsen, an S&P
500 company, has operations in over 100 countries, covering more
than 90% of the world’s population.
For more information, visit www.nielsen.com.
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and the Nielsen logo are trademarks or registered trademarks of
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